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2. Operations/ Marketing:

Job description
Support towards the business development activities by researching and developing marketing opportunities. The operations-Marketing manager will be in charge of defining the mid-long term marketing strategies in cooperation with the General Manager and the sales department. These activities must be translated into support tools towards the sales department and the company business goals. In addition, the employee will be in charge of the whole delivery process.
Job duties 
· Regular marketing research reports to support the marketing short-, mid and long-term strategy
· Define with the general manager the mid- and long-term marketing strategy
· Coordination with sales team on communication material, marketing and sale strategies
· Marketing communication material: covering design, produce and release promotion material such as: company presentation, advertisement, newsletter, brochure, flyers, website and others relevant material
· In charge in all aspects (alignment, design and planning) of external events like exhibitions
· Be the contact window of international and local suppliers control during the shipping process
Job Requirements
· You have at least three years’ of management experience in Marketing/ Operations
· You have completed an bachelor degree in International Business related education 
· You are an male/female between 24-35 years of age
· Communication and written skills in English CET 6
· Communication and written skills native Mandarin 
· Knowledge and interest in the industrial automation industry 
· Professional & proven skills in Microsoft Office  (Word, Excel and PowerPoint)
· You need to be organized, responsible, cooperative, motivated and efficient
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